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DOUBLE DIGIT YEAR ON YEAR
GROWTH TO 2019
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Glastonbury Festival Canceled
Because of Coronavirus

Britain’s biggest music event was due to celebrate its 50th

anniversary in June and be headlined by Paul McCartney, Taylor

Swift and Kendrick Lamar.
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‘My disability
is not the issue,,
it’s people’s
outdated views’
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REVENUES

£18.1M £24.5M £33.4M

2020 2021 2022



REVENUES

+116%  +77%

Post pandemic Pre-pandemic high



MOST AWARDED UK AGENCY IN OUR SPAGE
6 TIME SPORT AGENCY OF THE YEAR
3 TIME SPONSORSHIP AGENGY OF THE YEAR
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THE CREATIVE PASSIONS AGENGY



It usec
did and
Now, it’s




ENGAGING PEOPLE THROUGH THEIR PASSIONS
DELIVERS SIGNIFICANT BRAND, COMMERCIAL
AND SOCIETAL BENEFITS



WE MAKE BRANDS GULTURALLY RELEVANT BY
EMBEDDING THEM AUTHENTICALLY IN PASSIONS
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NEW PRODUCTS NEW PLAGES



NEW PRODUCTS NEW PLAGES




STERIE

A dedicated offer to help clients affect
change in the DE&I and ESG territories
through the spaces where they have
influence.

Soft launch in 2022 generated
£1m revenue.



RESSIONIRUISE

Proprietary data and Al tool to measure
and track the power of passions for
brands.

Annual revenues of £2m
by end of 2024.



FABRIC

Dedicated offer helping brands reach
Gen Z & lifestyle audiences through less
traditional passion spaces, which we
call Hyper Passions.

UK launch in 2022 delivered
£2.5m revenue.



RIGHESIHOLDERS

Applying our brand expertise
in sport & entertainment to
rights holders.

Helping them target brands more
effectively and generate additional
revenue sources as a result.

Exploring M&A approach
to fast-track this offer.



NEW PRODUCTS NEW PLACES
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T0 BE THE MOST
INFLUENTIAL, FAMOUS & INCLUSIVE
CREATIVE PASSIONS AGENGY
IN THE WORLD
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