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WORLD SERVIGES

Launched as a specialist division in 2011



WORLD SERVIGES

Global affairs, social issues and public sector






Issues sector current value is £10bn

Forecasted to grow by 7.5% yr on yr



Mission critical problems
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Higher margin services



More global complexity, not less
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Counter-cyclical revenues



Exploit a growing,
high value sector

Counter-cyclical and
high margin work
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Subject matter + Multi-channel Best of both

experts comms teams solution



Special + Creative Best of both
Forces Directors solution



International Behavioral Best of both

Diplomats T academics — solution



+ Data __ Best of both
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Development
professionals



Subject matter + Multi-channel Best of both

experts comms teams solution



MARKET

OPPORTUNITY

Exploit a growing, New operating model to
high value sector differentiate on quality
Counter-cyclical and Blended teams providing

high margin work best of both solution
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MARKET BRAND

OPPORTUNITY FIT

Exploit a growing, New operating model to Brand heritage of doing
high value sector differentiate on quality work that matters
Counter-cyclical and Blended teams providing Diverse talent united in

high margin work best of both solution common purpose



WHERE ARE
WE NOW




World's largest specialist organization
Double digit growth year on year
350+ strong team, operating globally
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PROTECT
THE
FUTURE

@ baibabraze - Follow

@ baibabraze Fun job: received Gen Z

. activists at #nato HQ. They are
interested in various peace and
security issues: climate, cyber, human
security, information and countering
disinfo, technology and defence
capabilities, deterrence, and many
others. Together, we are launching
‘Protect the Future' campaign.
Because we want to be free to decide
our future. And NATO is there to shield
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UPGOMING STRATEGIC PRIORITIES



UPGOMING STRATEGIC PRIORITIES

Strengthen hub offices, particularly
in US market

Launch new hub office in Brussels to
support EU



UPGOMING STRATEGIC PRIORITIES

Strengthen hub offices, particularly Launch new company:
in US market Global Strategic Advisory

Launch new hub office in Brussels to Focus on Nation branding and
support EU national strategic objectives



UPGOMING STRATEGIC PRIORITIES

PRODUCTS

Strengthen hub offices, particularly Launch new company: Broaden portfolio into
in US market Global Strategic Advisory Client problem sets
Launch new hub office in Brussels to Focus on Nation branding and Focus on digital, data and

support EU national strategic objectives behavioural technologies



TECH & INNOVATION

@WORLD SERVICES




We track threat and opporftunity across fast-
moving online ecosystems, developing ethical,
high-quality data products to support & inform

sensitive, mission-critical operations.



ONLINE SAFETY
TECHNOLOGY




THE RELENTLESS GROWTH OF SOCIAL MEDIA
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SURPRISE US

AND THE RISE OF st et

" SHOOTINGS. ARSON.

BOMBINGS. STABBINGS. .

ONLINE HARMS | 555 riists
NOT FOILED PLOTS

STOP TALKING B

START KILLING

In 2022, nearly 50% of all
8-17 year old children in
England were exposed to
harmful or illegal content
such as anorexiq, suicide
or terrorist material.




EU agrees rules to force big tech torein
in illegal content or face huge fines

\\ I/

The pandemic increased the digital pivot and
exponentially increased the associated risks. As a result, the
construct of Online Harms was established. Corporations
now face significant criminal and financial sanctions for
repeated offences on their platforms
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Tech bosses face jail if children not kept UK unveils law to fine social media

safe online after UK parliament deal fill;ms which fail to remove online
abuse




